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Torii Foods Inc.

While facing fierce competition in the saturated sauce
condiment market, Torii Sauce has continued to build on its
96 years of history, expanding the sales of its small-scale
production nationwide by its independent brand marketing in
Japan. The 3rd generation president of Torii Sauce will walk
you through business strategies for small batch producers
with real-life examples from its history.

Address  Chiio-ku, Hamamatsu Capacity 30 people

Open Mon to Fri Parking 1 Motor coach, 8 Cars

2pm - 5pm Language Japanese * English

Duration 1.5 hours Reservation 30 days in advance

Deadline

P www.torii-sauce.jp



